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ABOUT ME

Hi! | am a graphic design student with a strong sense for
typography, layout, visual expression and experience
working with digital design. | am naturally curious and highly
motivated, qualities that | see as essential in a constantly
evolving creative industry. | enjoy exploring new tools,
methods, and perspectives,andlamalways eagertodevelop
my skills further. While | already have a solid foundation
in visual communication, | am particularly interested in
deepening my knowledge within digital systems such as
web design. | am also passionate about learning more about
sustainable design and how designers can make more
conscious, responsible decisions throughout the creative
process.

As a person, | am positive, flexible, and stress-resistant.
Outside of design, | enjoy photography, spending time
in nature and with friends, interests that often inspire my
creative work.

Through previous experience in service, sales, and retalil, |
have developed astrongability to collaborateinteamsaswell
as work independently, even in fast-paced environments.
| bring commitment, attention to detail, and a mindset of
always going the extra mile to everything | do.
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TYPOG RAPHY Concept - Hasselblad Grand Masters Exhibition

HASSELBLAD
GRAND
MASTERS

RINEKE
DIJKSTRA

Hasselblad Center Exhibition Hall
Gothenburg Art Museum
Gotaplatsen 6, 412 56 Gothenburg

HASSELBLAD I3 23.10.2025
GRAND . 08.02.2026
MASTERS =

N

HASSELBLAD
GRANL w STERS

RINEKE RINEKE DKSTRA
DIJKSTRA 08022026

23.10.2025
08.02.2026

For this assignment | made three A3 posters, each
presenting one grid system; column, modular, and axial.
| used a grid as the foundation for the graphic design
of each poster and made sure to take advantage of
the possibilities built into each grid system. | also used
typographic hierarchies to show what is most important.
Each poster functions as an exhibition poster for its
specific type of grid.
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TYPOGRAPHY

03

My main idea behind this design was structure and
readability, in order to guide the eye through the
information in a logical way. | also wanted to create a
visual balance between text, image, and white space.
For example, | placed greater visual weight in the text
below the image to balance the relatively dark and large
image positioned in the upper part of the poster.

The photographer’s name, “Rineke Dijkstra”, is set in a
large, bold typeface that breaks up the image area while
still adhering to the intended grid. The date and other
information are smaller but are also aligned according to
the same system. | chose to structure the hierarchy this
way because | consider who and where to be the most
important information—creating a clear hierarchy that
makes the content easier to interpret.

Malmo University

Concept - Hasselblad Grand Masters Exhibition

The central axis runs straight through the poster—
exactly through the middle of the girl (the girls), who is
positioned centrally in the poster, and down through
the centered text block. All typography is also centered,
consistently following this axis. The choice of this design
reflects Dijkstra's own photographic approach and
visual expression, which often emphasize symmetry
and formal balance. By avoiding a fragmented layout
and instead keeping everything in relation to the central
axis, the communication remains clear and direct.

The poster is divided into three vertical columns. The
columns provide structure, while the images—varying
in height and color tone—create variation and visual
movement, making the poster feel more dynamic
despite the strict framework. | chose to place the
elements so that nothing overlaps the boundaries,
creating a harmonious and “clean” feeling—a principle
often emphasized by Ellen Lupton.

To establish a clear information hierarchy, the name
“‘Rineke Dijkstra” is placed at the top of the middle
column—central and dominant. The date in the right
column and the sender’s name in the left column carry
equalvisual weight and are positioned at the same height
to create balance between them. The text at the bottom,
which runs horizontally across the full width, is carefully
aligned with the columns above to create a sense of
closure and to balance the headline (“Rineke Dijkstra”).
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TYPOGRAPHY

Utstalining Fredag 26
augusti 2023

ARBETEN AV:

NIKKI BELL,

JONATHAN"
PUCKEY,
HEIDI ALTMAN,
RUEDI BAUR.

Du ar inbjuden till Type: 5! C-salen, Malmé Konsthall,
S:t Johannesgatan 7, 211 46
Malmo

04 Malmo University

Typography Assignment 05.2025 "Utstallning”

UTSTALLNING
DU AR INBJUDEN TILL

TYPESCAPES: -
TYPOGRAPHY IN

SPATIAL

C-SALEN, MALMO KONSTHALL, S:T JOHANNESGATAN 7,
211 46 MALMO

ARBETEN AV: NIKKI BELL, JONATHAN PUCKEY,
HEIDI ALTMAN, RUEDI BAUR

ENVIRONMENTS

Work with typographic exercises in composition,
hierarchy, and contrast, as well as optical adjustment
of letters and word shapes. We were to design 10
variations/compositions of a short text (an exhibition
invitation); to be carefully optically adjusted. these are
two of my designs from the assignment. Format: A5.
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TYPOG RAPHY Type Specimen for ITC Galliard

L
Gﬂllid?’d Waseokicinally des'SREEANORN V crgenthal SENEIROYPENINEOZSNas8a In this assignment | created an A3-format poster that
photocomposition typeface. [t is modeled on the wogk of Robert Granjon, a presents my assigned typeface (ITC Galliard). The
sixteenth-century puncheuttes, whose typefaces arc rengfvned for their beauty and poster souldreflect the time periodin which the typeface
legibility. I'TC Galliard is a notable typeface 1O0r text:_gie italic'is very distinctive in was created, or the period during which it was widely
occasional pieces such as invitations and informal announcements. used.

ABCDEFGHI]J
KLMNOPQRS
TUVWXTYZ

ABCDEFGHIJ
KLMNOPQRS
TUVWXYZ

abcdefghijklm
NOpqrstuvwxyz

0123456789

0123456789

SPIIT@CPCEP (Y *A abcdefghijklm
0123456789 #8£€¢/()[1{}-,®0 nopqrstuvwxys
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Garbonomix | UI/UX Project

DIGITAL DESIGN | UI/UX

GARBONOMIX -

OUR GARBOLOGY- Ou gty s v rove o o
cnalyze your consumption habits, Bosed on this a

designed 1o optimize

salons o
avelop o
n dee v
transfarm your sconomy. and madmize sevngs for your household or
BASED SERVICES o

BOOK A FREE
CONSULTATION
TODAY!

Book Online

Where economic resilience meets environmental
sustainability.

OUR SUSTAINABILITY-BASED SERVICES GARBONOMIX -

The gool of these services i 1o improve the sustoinability in houses and kitchens as
well as premate sustainability-related topizs In sockety

SCHEDULE A
MEETING -

Sustainable Kitchen
Sustairable Kitchors lotus on studying lorge kitchins ovr time, axsisting

i,
eooks and managers in making their consumption habits and menus mare
susrgnable,

Sustainable house

Ta help ereate o sustainable home, Garbonamix offers pre-plostic items
such @s vintage rugs, egding o Himeless sharm 1o yeur house of office
while reducing plashic usage in your living and working spaces.

O o

06 Garbonomix | MaU

GARBONOMIX SHOP

These services are offered fo make the rugs more sustoinable ond durable
Frices are exclusive of VAT,

Tekke Turkeen Rug

LANDSCAPES y
OF WASTE

and “Hyper-
Fiering

Customer Details Order summary (1)

Ernail *

First Nome Last Neme

Enter o prome ¢ode v

Subtatal

Delivery Details

Country/ Region *
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DlGITAI. DESIGN I Ul / ux Garbonomix | UI/UX Project

GarboGallery BOOK ONLINE

O Garbonomix experts create mixed media
OUR GARBOLOGY-BASED SERVICES ') art, trash art, and collages using pieces of

waste.

BOOK A FREE
CONSULTATION
TODAY!

Our garbology-based services provide free consultation
sessions to analyze your consumption habits. Based on

this analysis, we develop a tailored consumption plan foulf]
designed to optimize your resources, transform your - Read more
economy, and maximize savings for your household or

business.

The final price will be determined during the initial
free consultation session.

Initial Consultation (In Person)

ck C lability and the ¢ d time

WASTE SMARTER, SAVE MORE

WITH GARBONOMIX
Garbozone

"Garbozone” is the bi-monthly zine of
Garbonomix. Virtual Consultation

bility and the date and time

GARBONOMIX
SHOP

Garbonomix has practical solutions for all these
problems.

These services are offered to make the rugs more
sustainable and durable. Prices are exclusive of VAT.
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DlGITAI. DESIGN I U| / “x Garbonomix | UI/UX Project

About
Services

Projects

Book Online
Shop

sssssss

logy PhDs with
Book a free )

consultation
today!

Book Online.

Where economic resilience meets
environmental sustainability.

Our garbology-based services

Waste smarter, save more with Garbonomix

Our values:

UN sustainable development goals

Meet our team

X

Omran Garazhian Leila Papoli-Yazdi Nattie Krittanont

s, Garbologist Designer

‘The final price will be determined during the initial free consutation session.

Online service Household service

Our approach: Garbology

of archaeology that explores the
te disposal
nd

Standard Business Pro

Our sustainability-based services

Sustainable Kitchen

Waste Quiz

Read more Read more E—

Sustainable house

Collaborators

LoGo L0GO 0G0 L0Go

Book Now

Trash Art/Mixed Art

Book Now.

Workshops and seminars

Quote from customers

Rugs' Clinic

s are offered to make igs m ble and durable.
usive of VAT.

R

Book Now.
d d

Rug damage diagnosis Professional rug combing
+46727474273

+15€ 1€ (for 1x1m)

Pile damage repair Sunshine damage repair

+40€ (for 1x1m) +52€ (for 1x1m)

+46727474273

LOGO

‘e2025 camoNOwKAB Kalmar, Sweden

«@ 5@

08 Garbonomix | MaU

For this case study, | redesigned the Garbonomix
website to enhance usability, accessibil-ity, and design
consistency across desktop and mobile. Using Ul, UX,
and GUI principles, | refined the design system with
improved typography, a balanced color palette, and a
more structured layout.

Key improvements include clearer navigation, higher
contrast for better readability and a streamlined user
flow.Competitormoodboardsandproposedwireframes
guided the redesign, ensuring a modern and intuitive
experience. A revised site map and user flow optimize
functionality, making the website more user-friendly,
visually appealing, and aligned with business goals.

Portfolio | Emelie Folden Bjork
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- DIGITAL DESIGN | UI/UX

i
ke

5

TYPOGRAPHY

ONEST BLACK

Onest Regular

Teachers Medium

Teachers Medium

Teachers Regular

Teachers Regular

Teachers Regular

Primary
#1A3F2D

White Gray
#FFFFFF #D8D8D8

09

Dark
#OATFIA

Checkbax Radia Butten

o

Garbonomix | MaU

Garbonomix | UI/UX Project

GARBONOMIX

GARBO
NOMIX

Services A

Book Online
Shop

Pressed .
Services

The design features only two typefaces, creating a
cohesive and professional look. A natural and balanced
selection of colors that complement each other without
being over-powering. The palette also ensures high
contrast for better readability. A new bold and compact
logo that reinforces a strong visual identity.

Portfolio | Emelie Folden Bjork



LOGO | BRANDING

In this assignment, we were each assigned a town in
the local area. The work began with field research on
site, where | moved around the town, observed, spoke
with people, photographed, sketched, and collected
impressions. In parallel, research was conducted on
factual aspects of the town, such as demographics,
history, geography, politics, media, business, and
communication.

T}'DOQraﬁ Symbol

Aa

Typografi

Neue Haas
Grotesk Pro

Mo Haas Girodosk Pro 45 Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ AAOabedefghi
jkimnoparstuvwxyzaad1234567890

M Haas Grolask Pro 58 Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZAAOabodef
ghijklmnopgrstuvwxyzaas1234567890

Logotyp: staende

M Hans Grotesk Pro 65 Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZAAQabcdet
ghijkimnopgrstuvwxyzadc1234567890

MeweHaas Grobesk Pro 75 Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZAAOabcd
efghijkimnopqgrstuvwxyzai51234567890

Meue Haas Grotesk Pro S5 Black.

ABCDEFGHIJKLMNOPQRSTUVWXYZAADabc
defghijklmnopqgrstuvwxyzai1234567890

RGB: 237/106/90
HEX: EDBASA
CMYK: 0/70/60/0

RGB: 255/246/201
HEX:FFFE6C9
CMYK:1/2/29/0

RGB: 224/55/21
HEX:EQ3715
CMYK:4/88/99/0
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.
.

The outcome of the assignment presents a new
proposal for the town's logo, along with new ideas for
how the town can strengthenits brand and attract more
residents. As part of the work, the slogan, typography,
and visual identity were updated, along with postcards
featuring the new logo.

Logotyp: liggande

Logotyp med palett

r&‘ !@! Staffanstorps

NS

Staffanstorps
kommun

kommun

r&‘ Staffanstorps
B23E kommun

kommun

RGB: 30/71/55
HEX:1E4737
CMYK:85/44/73/52

RGB: 212/223/199
HEX:D4DFC7
CMYK: 21/6/27/0

RGB: 109/159/113
HEX:6D9F71
CMYK:62/20/65/3

Malmo University

Staffanstorps

RGB: 12/57/84
HEX:0C3954
CMYK:99/71/42/38

ReBranding | Staffanstorp

Staffanstorps
kommun

m Staffanstorps
B3E kommun

()| Staffanstorps
A kommun

RGB: 36/110/185
HEX: 246EB9
CMYK: 84/52/0/0

Staffanstorps
S hommun

Staffanstorps
kommun

=

Staffanstorps
kommun

Staffanstorps
kommun

Staffanstorps
kommun
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I.oﬁo I BRANDING Clairo | Vinyl Cover
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LOGO | BRANDING

For this concept design, | wanted to create something
that feels modern and everyday, while capturing the
essence and emotional atmosphere of Clairo’s music.
The goal wastoreflect a sense of intimacy, softness, and
authenticity—elements that are central to her sound
and visual identity.

By blending contemporary aesthetics with a relatable,
almost nostalgic simplicity, the design aims to evoke the
calm, dreamy, and personal mood that defines her work.
Every visual choice was made to mirror the understated
yet expressive feeling found in her music, creating
a concept that feels both current and emotionally
resonant.

12

Branding Concept

Clairo | Merch
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L0GO I BRANDING PUP | Vinyl Cover

LOOK AFTE

SIDE B ' '
; ] BEST [ § b

For this concept project for PUP, the intention was to create a visual identity that feels
raw, direct, and emotionally charged — reflecting the band's chaotic energy and
unapologetic honesty. The design explores a balance between grit and playfulness,
capturing the tension in PUP’s music between frustration, humor, and vulnerability.

The visual directionleans into amodern punk aesthetic while maintaining an everyday,
almost DIY sensibility. Through high-contrast typography, distressed textures, and
bold compositions, the concept mirrors the intensity and urgency of their sound. At
the same time, unexpected visual elements and ironic messaging introduce a sense
of dark humor and self-awareness that aligns closely with the band’s lyrical voice.

The use of stark black-and-white imagery combined with experimental graphics and
unconventionallayoutsaimstoevokethefeelingof gigposters, zines,andindependent
music culture — reinforcing the band’s roots and authenticity. Merchandise and vinyl
concepts extend this identity into physical formats, creating a cohesive universe that
feels tangible, collectible, and connected to fans.

F=CK EVERYONE an
THIS PLANET
-

You.

FOR

EXCEPT
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LOGO | BRANDING

14

NOT A FAN

Branding Concept

PUP | Merch
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LOGO I BRANDING Yellowhouse - Concept

A Carnipgy ¥
af Feqpy

A Cﬂmiv{:!off’m

For this concept project, created in response to Yellowhouse’s open call for a new
vinyl cover for "A Carnival of Fears”, the aim was to translate the emotional depth and
atmospheric quality of the album into a visual language that feels intimate, cinematic,
and slightly surreal.

The design explores themes of vulnerability, memory, and quiet tension — ideas
that run through the album’s sonic landscape. A central visual motif of light entering
a darkened space is used to symbolize both exposure and introspection, reflecting
the emotional push and pull between fear and self-confrontation present in the music.
The silhouetted hand reaching toward the light suggests a moment of hesitation or
longing, capturing the fragile and introspective tone of the record.
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The visual direction combines soft gradients, film-like textures, and subdued color
palettes to evoke adreamlike atmosphere. Warm yellows and deep shadows create a
sense of contrast between comfort and unease, while subtle grain and blur reference
nostalgiaand memory. Typographyis treated withrestraint, allowing space and pacing
to mirror the album’s contemplative rhythm and emotional openness.
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The vinyl and packaging concepts extend this narrative into a tactile format, using
translucent and marbled record designs to echo the layered emotional themes of the
music. The overallintention was to create a cohesive visual world that feelsimmersive
andreflective — adesign that not only represents the album visually, but also captures
the quiet intensity and emotional resonance at the heart of "A Carnival of Fears”.

15 Yellowhouse Request Portfolio | Emelie Folden Bjork



LOGO | BRANDING

For autumn 2025, | was commissioned to create a
new logo for Paradiset Goteborg as part of a special
event concept in which the venue would temporarily
transform into “Helvetet.” The brief was to maintain the
original visual language of the Paradiset brand while
introducing a new colour palette that reflected the
darker, more intense atmosphere of the event. After an
initial consultation with the client, | received a sketch that
captured their vision and creative direction.

16

Using this as a foundation, | refined and completed the
design in Adobe lllustrator, ensuring that the final logo
stayed true to the established identity while clearly
communicating the temporary transformation. The
result was a cohesive visual that bridged the familiar
brand with the bold, thematic shift of the event.

Paradiset GBG

Paradiset | Helvetet

Portfolio | Emelie Folden Bjork



LOGO | BRANDING Branding | Emelie Folden Bjork

RGB 138, 65, 38 RGB 237, 238, 224 éss'%nmlent description: s Exoand
RAILASAD GOTHIC ATF REGULAR HEX #BC4126 HEX #EDEEEQ reate a.ogo |q _u_smg olllg |n|. ialsin yoqr name. Xpan
CMYK 0.00, 0.65, 0.80, 0.26 CMYK 0.00, 0.00, 0.06, 0.07 your design abilities by creating brand identity for your

ABCDEFGHIJKLMNOPQRSTUVWXYZAAD
ABCDEFGHIJKLMNOPQRSTUVWXYZAAD
1234567890

19&@+/()

logo, collateral and merch designs. Incorporate your
previously designed logo into various designs, aiming to
maintain brand consistency across all items.

RGBO,0,0
HEX #000000
CMYK 0.00, 0.00, 0.00, 1.00

Nitti Typewriter Normal

ABCDEFGHIJKLMNOPQRSTUVWXYZAAD

abcdefghijklmnopqrstuvwxyzﬁéﬁ :323’353%35: :g;:]:l;;;.g:‘I
1234567890 CMYK 0.00, 0.00, 0.00, 0.7 CMYK 0.08, 0.00, 0.20, 0.54

1 26@+/ ()
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LOGO | BRANDING Branding | Emelie Folden Bjork
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LOGO | BRANDING

Mariaplan | "Genius Loci”

In this assignment | gathered as much information as
possible about a specific place. This included mapping
the place’s history, describing architectural features,
materials, and colors. Another important aspect
to consider is the place’s past and present values,
demographic changes, decay, and reconstruction.

My research resulted in a relatively extensive body of
material, which then “distilled” into a logo for Mariaplan,
Gothenburg. The logo were built from architectural
elements, details, and colors associated with the place.
Ideally, my logo should evoke immediate associations
with the place and capture the essence of my research.

Majorna, one of Gothenburg’s oldest districts, has
a relaxed atmosphere and a slower pace than the
city center. Mariaplan, a small square in Majorna, is
surrounded by charming buildings in a mix of historical
and functionalist styles, with green spaces that
contribute to its welcoming, homelike feel. The area
attracts students, families with children, and culture
enthusiasts, and has one of the highest per-capita
numbers of artists and musicians in Sweden. For many
locals, Mariaplan is a welcoming, culture-rich place that
feels like home and is also a popular gathering spot.

19

OLEeN
MARIAPLAN!

MARIAPLAN
414 70, GOTEBORG

—— e . |

Malmo University

W visttrafik

| SAMARBETE MED GOTEBORGS SPARVAGAR
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LOGO | BRANDING
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Mariaplan | "Genius Loci”

MARIAPLAN
414 70, GOTEBORG
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Malmo University

The project aims to create packaglng for 0|I brush cleane
oil. The packaging should have a ridged surface on the I|d e tha
plays a role even in the cleaning process itself. The packag f' gis
intended as a limited edition for Lefranc Bourgeois, after which refill
bags can be purchased to reduce waste. The packaglng deS|gn
encourages the user to become attached to the product and aIIows-
for long-term use.

The shape of the packaging is therefore designed so that the bottle '
can be used as a vase, a container for other liquids or sauces,

or whatever the customer wishes, ensuring that the cycle of the
packaging does not end when the product inside is finished. Since_ :
the packaging consists of only two materials—glass and rubber—lt

is easy to recycle if desired.

The shape of my packaging was first created in lllustrator and then
further developed in Blender to create a realistic and detailed 3D
visualization of the final design. The work focused on recreating the
material feel of glass through carefully adjusted shaders, as well as
testing how different color choices and surface treatments affect the
product’s visual expression.

Portfolio | Emelie Folden Bjork



PAGKAGING / ED'TOR'AL Safflower Qil | Eco Packaging

Sincetheplanisforthefinal producttobemadeinglass,I The glaze was chosen in darker green and gray
chose to create the prototype in ceramic, asthe material tones to keep the color scheme relatively neutral and
Is visually and structurally close to glass. The goal was understated. This way, the focus is on the form and the
to replicate the intended packaging’s expression and design of the object rather than the color, which was a
proportions as closly as possible. Belowis aphotoofthe deliberate choice in line with the project’s purpose.
finished product, which | made by hand.

An unexpected result of the process was that the
prototype shrank during the first firing. This resulted in
the shape becoming significantly smaller than originally
intended. Despite this, | am very pleased with the final
result, as the proportions and overall expression still
work well.

"~ "‘. -
iz o 00
— , : - . M‘f ::nn ising .;.Er:colou_u :
P W e - , ; — 2 d"'"‘ﬁ:
| i R \\- s
L g e - geyetin e & pry -
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To Use With Oil




LEFRANC
BOURGEOIS

Refined Safflower Oil

Digital Product Passport

Improves Flow: Enhant
them ot 16y Br

easie brush and blenc

Increases Gloss: Add

Non-Yellowing: Form

especially effective

Drying Additive: |

Acts asa
a m i na

Product description

Product details

Brand: Lefranc & Bow
Product Name: Safflov
Type: il paint additive
Size [ Volume: 75 m
SKU [ Product Code: (

Barcode: (01)1
Recommended Use: o

Care Lable

Materials

LEGAL

Delivery and Return Policy
Privacy Policy

Cookies Policy

Terms and Conditions
Accessibility

HELP & CONTACT
FAQ [ Contact us
Store Locator

Press

Conté 2 Paris

® 2026 Le ¢ Bourgeois EU, All rights

HOME
ABOUT
PRODUCTS
DPP
MAP

LEFRANC
BOURGEOQIS

Material map

Refined Safflower Qil

oAmiens

olLe Havre
oRouen OBeauvais

Argenteuilo

Versailleso ®Paris




PACKAGING / EDITORIAL

26

Malmo University

Book Covers
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PACKAGING / EDITORIAL

STYR DIN PLOG
OVER DE DODAS BEN

OLGATOKARGZUK
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Book Covers
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PACKAGING / EDITORIAL Patern Design
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PACKAGING / EDITORIAL FFIJ T-Shirts

In 2022, | designed my own shirts and later uploaded them to my website to sell. |
also ran an Instagram campaign to promote the shirts. This was one of my first larger
projects, and | gained a lot from the process. Once | received the shirts, | went to
Slottskogen with a few friends to take marketing photos. The logo on the front was
created in 2020 as part of a personal branding project to promote myself during the
period when | began taking on design commissions. \.
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Selected Work Experience

Resume /CV

Education Bachelor in Graphic Design Salesperson, web & mediamanager Inmyrole as astore associate and content creator, | have combined

30

Skills & Tools

Language

Malmé University Gotaplatsens Foto  customer service with creative work and digital sales. My main tasks
2024 -2027 Jan 2024 - Aug 2024 have been:

Graphic Design « Provide service, advice and support in store and online, with a
Hjalmared focus on camera equipment and film development

2022-2023

Design and Product Development

Nils Ericssongymnasiet

2018 - 2021

Scholarship for my exam project in CAD

Adobe Creative Suite & Figma
CAD 3D, Inventor & Revit
Blender

Microsoft 365

BPR

Care & Siw

English - Very Good (up to English 7)
Swedish - Native
Norwegian - Basic (Norwegian father)

Service/ Waitress/ Bar
Paradiset GBG
Apr 2025 - Current

Active sales and customized recommendations both physically
and via digital channels

Create graphic material for printed materials and digital
platforms, such as posters, product images and marketing
materials

Publish products in the webshop and be responsible for
product photography, image editing and copywriting

As a waitress, cashier, and barista, | have worked to provide first-
class service at a fast pace and greet guests with a smile. My duties
have included:

Taking orders, preparing coffee and serving food and drinks
with accuracy and friendliness

Contributing to a clean, pleasant, and welcoming café and
restaurant environment

Working efficiently both independently and as part of ateamin

Design/ Shop Assistant Sales Rep. Receptionist/ Waitress/ Bar/ stressful situations

Photography Junkyard Stores SEUEE Barista

Freelance 2022 -2024 3 Sverige Nordic Wellness [l Cortille « Responsible for restocking, placing orders, and maintaining
2022-2025 2022 2021-2022 2021 good organizationin the service area
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Contact

Emaill: emeliefoldenbjork@g
Web@orstafredagenijuli.c

A—

Soci
Behance: https://www.be

ww.lin

In , @
I_O 1l

)
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